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Public Relations

The Public Relations Directorate is responsible for disseminating 
information of various policy initiatives, services, concessions, projects, 
performances and developmental activities undertaken by the Railways. 
Publicity campaigns are also launched to educate the rail users on various 
aspects of railway working including safety and security norms in order to 
create awareness among them. Interaction with the rail users through print 
& electronic media is a continuous process for the PR Department.

During the year 2015-16, Public Relations Directorate of Railway 
Board played an important role in building both the corporate and social 
image of Indian Railways by propagating positive information regarding 
cleanliness, various initiatives taken by Railways in projects related with the 
facilitations of rail users and informative display advertisements like fraud 
involved in recruitment etc. During the last financial year, advertisement 
campaigns on the occasion of Railway Week & Rail Budget were undertaken 
to improve the Corporate Image of Indian Railways. Social awareness 
spots and messages have been telecast/broadcast frequently through 
DAVP approved Radio channels as well as the National News network of 
Doordarshan and All India Radio. Additionally, these commercials were 
also telecast in various Cinema Halls spread all over India. 

The PR Directorate of Ministry of Railways is one of the most 
active in social media amongst the different Government Ministries. The 
Social media services like Twitter, Facebook, Instagram, YouTube etc. 
are now utilized for not only disseminating information about various 
policy initiatives/ passenger amenities, but it is also acting as a real time 
redressal addressing medium. Followers’ base of social media handles 
of Ministry, i.e. 16.70 lakh on Twitter and around 12 lakh Likes on 
Facebook page, are the highest among any Government Organization. 
Rail users or otherwise can easily file rail related grievances on Twitter 
and a prompt redressal is initiated against those grievances. Information 
in the form of small videos, TVC and other rail documentaries showcasing 
new initiatives, innovation and other railway related information on 
day to day basis are also uploaded on You Tube. All functions/events 
where the Railways are launching new trains/passenger amenities are 
broadcast through Facebook Live, thus, enabling the public at large to 
get information on real time. Reach of such posts sometimes crosses more 
than 10 lakh. Many times hash-tag coined by the Ministry of Railways 
on social media trended at the top in India as well as in the World. #Rail 
Min India, #Rail budget 2016, #Prabhu Developing Railways, #Rail 
drishti, #My Train Story, #Promiseinmotion, etc. are some examples  
of this.

Science Express Climate Action Special 
(SECAS) at Hospet, SWR
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A view of Khushroo Bagh at Allahabad, 
North Central Railway

Ministry of Railways participated in the India International Trade 
Fair from 14th to 27th November, 2015 organized at Pragati Maidan, 
New Delhi. The main focus of the exhibition was on the theme ‘Make in 
India’ with emphasis on contribution of Indian Railways in the economic 
development of the Nation. One Exhibition Train i.e. the Science Express 
Biodiversity Special Train was run in collaboration with the Department 
of Science & Technology. During this financial year the Directorate has 
also produced 12 short documentary films, one focusing on Vigilance 
which was showcased during Vigilance week, 6 on railways men/women 
and 5 focusing on ‘ENVIRONMENT’ which were showcased in COP 21 
Conference held at Paris. 

Zonal Railways/ Production Units have also undertaken a number of 
publicity campaigns on various social and educational themes including 
safety at Railway level crossings, roof-top travelling, trespassing the railway 
track, security, prevention of fire, etc., as per the details given below:

S.No. Activity No.

1 Press releases 17,397

2 Press conferences 551

3 Publicity brochures 248

4 Radio/TV spots were broadcast/ telecast 12,729

5 Press party tours were conducted by the Railways to Highlight 
the benefits to be accrued to rail users due to introduction of 
new facilities/ initiatives/new national projects

28

6 Exhibitions 70

The in-house monthly magazines viz., ‘Indian Railways’ (in English) 
and ‘Bharatiya Rail’ (in Hindi) are brought out by Ministry of Railways to 
provide effective links between the Railways in India and the rail users. 
Special Annual issues of both the Magazines were brought out. 

The on-board railway magazine ‘Rail Bandhu’ is also being brought 
out every month successfully.

Commercial Advertising

Commercial Publicity on IR is undertaken by utilizing the available 
assets like station premises, running passenger and goods trains, level 
crossing gates and websites, etc. PRS/UTS tickets and reservation chart/
forms are also utilized for commercial publicity. 


